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About Me

Mahikol Torres

Mahikol@cosmiccreative.design

302-500-3593

• Bachelor’s in Graphic Design – Art Institute of Pittsburgh.

• MFA in Media Design and Marketing – Full Sail University.

• Mental Health Counselor In Training – Wilmington 
University.

• Founder of Cosmic Creative – design and marketing agency. 

 - Focus on service businesses, wellness, and personal
   development brands. 

• Co-Owner of Veil and Bone (veilandbone.com) – Online and 
traveling metaphysical shop providing handcrafted and other 
spiritual products and readings like tarot, runes, energy 
readings, bone readings, mediumship, and more.

 - Developed brand awareness in local community. 

 - Participate in events throughout the country.



Finding Your Soul Tribe

Defining Your Target Audience



What is a target audience?

• A specific group of people you want to reach with your 
marketing.

- Who is your ideal client? What is their spiritual journey like?
- Who would benefit the most from what you have to offer?
- What types of clients have been strongly impacted by your 

work?
- Are there clients you can relate to based on personal 

experiences?

• Target audiences are about clarity, not exclusion. 

- Know who your ideal client is
- Focus your efforts on the ideal clients
- Welcome all who are attracted by your marketing

Target audiences to avoid:

* Everyone
* Yourself



Meet Your Persona

What is a marketing persona?
A detailed fictional profile of your ideal client. 
Personas help in:

- Defining your target audience
- Directing your content
- Directing marketing campaigns
- Learning about your clients
- Creating trust

The spirit and energy of your ideal client

- Manifest the clients who need you most
- Energy may change slowly over time
- Spiritual connection to your dream

Create Your Marketing Persona

Demographics: Age, Gender, Location, Income, 
                Occupation, Education Level.

Psychographics:

Family: (single, married, children, pets?)

Social Life: What do they do, where do they go, who do 
they do this with? 

Social media: Are they online? If so, where?

Culture: cultural background and elements like practices, 
foods, art, that may be unique to your persona.

Personal Values: core beliefs they will fight for. 

Tribes/Clubs: what groups do they fall into? Starbucks 
lovers, Broadway fans, Apple or Android? Etc.





Attracting with SEO and Content

Letting Your Audience Know You Are Here



SEO Basics

SEO is the way to make your business discoverable online.

Search Engine Optimization focuses on optimizing your website so that search engines can direct 
specific traffic to you. 

Technical SEO elements: 

Headings (H1, H2): Search engines use them as titles.

Meta Descriptions: The snippet of text that search engines will
      display on search results.

Alt tags: Describing images for accessibility and SEO.

Backlinks: Other pages linking to your site. (Guest blogging, social
   media, etc.)

Keywords: Direct words or phrases related to your business
     or content. 



Keywords: The Language of Your Client

Think like your persona. What questions are they asking?  What solutions are they looking for?

Keywords are the phrases people type into a search engine, i.e. “Spiritual coach near me"

Keyword Research

Free tools like Google Trends 
can show you search volumes for 
keywords.

Focus on keywords that have 
higher search volumes.

 

Short Tail Keywords

Spiritual coaching

Couch Sales

Long Tail Keywords

Spiritual coaching in Orlando, Fl.

Elegant black leather couch sales



Landing Pages: Intentional Destinations

What is a landing page? 

A page within your website that is designed around a specific keyword for a specific audience.

Spiritual Coaching in [insert your city/town], In-Person Spiritual Support Group, etc.

Elements of a landing page: 

• H1: Header with keyword

• H2: Subheading with keyword

• Internal link (pointing somewhere within your site)

• External link (pointing outside of your site)

• One unique image with alt text (not used elsewhere in your site)

• All necessary information about your service. 

• Visitors should not have to navigate to other pages to book/purchase.



Free and Low-Cost Marketing Tools

Google Business Profile
Appear in local searches and Google Maps. Get reviews and local recognition. 

Local Facebook Groups
Promote your business and services to your local community to create brand awareness. 
Consistency is key. This also helps your SEO!

Review Sites
Sites like Yelp, Tripadvisor, Nextdoor. Social proof is powerful for winning clients, and the backlinks 
help your SEO!

Community Events
Leverage your local community and grow awareness and networking possibilities.

Webinars and Workshops
Attract new clients and create trust by sharing knowledge and helpful tools. 

Blip Billboards!
Billboard advertising starting at $5/day! Blipbillboards.com



Key Takeaways

• Know your client and their spiritual journey.
Clarity helps you manifest the clients you want to work with. 

• Create consistency in your brand by speaking directly to your target audience.
Use personas to drive your marketing and content strategies.

• Use SEO to attract clients with intention.
Keywords and landing pages are powerful tools. 

• Leverage free and low cost marketing solutions
Get the word out!
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